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The mobile telecommunication industry of China has developed very rapidly 
in the past two years. But it faces many complicated problems. It’s difficult for 
researchers to understand the industry thoroughly. 
According to the traditional oligopoly theory, the telecommunication oligarchs 
will collude with each other to maximize their profits. But such collusion 
phenomena are seldom observed in China. China Mobile and China Unicom 
compete with each other to gain the maximized market share by mean of price 
weapons. As a result, the regulations and rules issued by the Ministry of 
Information Industry became ineffective.  
Then, what caused these irrational conducts in the mobile market? The paper 
will give some answers to such a question. In the passage, the conditions of firms’ 
collusion will be derived from the theoretical analysis of the oligopoly competition. 
Experimental studies on the price and non-price competition conducts will also be 
taken. The research indicates that the first reason of the irrational competition is the 
improper inspiration mechanism of the state-owned enterprises. The second reason 
is that there is a contradiction between the limited terms of the manager’s power 
and the long-term profits of the corporation. The third reason lies in the multi-roles 
conflicts taken by the Ministry of Information Industry.  
The contents of the paper are arranged as follows, 
The first chapter is the introduction, which illustrates the reasons of the 
arguments selecting, the study methods, and the structure arrangement. 
The second chapter is about the market structure of the mobile 
telecommunication industry. In the chapter, the total structure, the market focusing 














Five-Forces Model of Porter. 
The third chapter is the key chapter of the paper, which illustrates the 
market-conducts of the mobile telecommunication industry of China. The first item 
analyzes the conditions of collusion and the reasons of the price war from the 
theoretical view by means of Cournot Model, Bertrand Model, Cartel Model, and 
the Unlimited Competition Model. The second item is about the experimental 
analysis of the price competition situation. The third item discusses the non-price 
competition activities such as connection of networks and products differentiation.  
The fourth chapter studies the performances of the mobile industry, which 
emphasizes on the price twisting situation and the innovation of telecommunication 
products and services. This chapter also gives brief discussion about the 
international competition power of the mobile telecommunication industry of 
China. 
The fifth chapter is the conclusion of the paper. Several advices about the 
telecommunication supervision affairs will also be given in the chapter. Besides, 
the last part indicates the deficiencies of the paper and gives some directions of the 
future research about the mobile telecommunication market. 
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图 1   贝恩的 SCP分析框架1
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